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Atari, Inc. Appoints Tim Flynn Senior Vice President of Sales 
 

-Industry Veteran to Oversee Retail Sales and Digital Distribution- 
 
NEW YORK, June 9, 2008—Atari, Inc. (OTC Pink Sheets: ATAR), an interactive entertainment 
company, announced today the appointment of Tim Flynn as its Senior Vice President of Sales, effective 
immediately, reporting to CEO and President, Jim Wilson.   
 
Mr. Flynn has more than 30 years of sales and retail experience in the video game and technology 
industries with companies including Capcom, Hip Interactive, Sega and Psygnosis.  He brings to Atari, 
Inc. a proven sales and management record having successfully led the re-building and growth of 
numerous sales organizations. 
 
Mr. Wilson commented, “Tim brings to Atari, Inc. a great deal of industry experience.  His stellar track 
record as a sales executive combined with his focus, energy and management skills make him an ideal 
person to spearhead sales efforts in North America and position us as a leader in sales and distribution.” 
 
"This is the opportune time to join Atari” said Mr. Flynn. “The company’s impressive lineup of new 
product, its library of beloved game franchises and the overall brand strategy position it for exceptional 
growth opportunities. I look forward to working with Atari’s senior management team to realize that 
potential."  
 
Most recently, Mr. Flynn served as Vice President of Sales -The Americas for Capcom U.S.A., Inc., 
where he helped restructure and grow the third-party video game publisher. He was responsible for all 
sales and sales operations in the United States, Canada, Latin America and South America. 
 
Prior to joining Capcom, Mr. Flynn was Vice President of U.S. Sales at Hip Interactive, Inc. where he 
assisted in the reorganization of the U.S. sales team and oversaw sales of Hip console and PC games and 
third-party game accessories to North American retail and distribution channels. Before that he spent 
four years at Sega of America, Inc., most recently as Director of North American Sales and two years at 
Psygnosis, Inc., where he served as Eastern Regional Sales Director.  
 
Before entering the video game industry, Mr. Flynn spent 15 years as a sales executive with other high 
tech companies including Creative Labs, Supermac Technology, Xerox and Texas Instruments. Prior to 
that, he served as a sports marketing consultant to Polaroid and Head Varsity Ice Hockey Coach at 
Bentley College in Waltham, MA.  Mr. Flynn holds a BS in marketing from Boston University.   
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About Atari, Inc. 
New York-based Atari, Inc. (OTC Pink Sheets: ATAR) publishes and distributes interactive entertainment 
software in the U.S. The  1,000+ titles that are published and distributed by the Company include hard-core, 
genre-defining franchises such as Test Drive(R); and mass-market and children's franchises such as Dragon Ball 
Z(R). Atari, Inc. is a majority-owned subsidiary of France-based Infogrames Entertainment SA (Euronext - ISIN: 
FR- 0010478248), an interactive games publisher in Europe. For more information, visit http://www.atari.com. 
 
Safe Harbor Statement 
With the exception of the historical information contained in this release, the matters described herein contain 
certain "forward-looking statements" that are made pursuant to the Safe Harbor provisions of the Private 
Securities Litigation Reform Act of 1995. Forward-looking statements in this release are not promises or 
guarantees and are subject to risks and uncertainties that could cause actual occurrences to differ materially from 
those anticipated. These statements are based on management's current expectations and assumptions and are 
naturally subject to uncertainty and changes in circumstances. We caution you not to place undue reliance upon 
any such forward-looking statements.  
 
The Company undertakes no duty to update any forward-looking statements to conform the statement to actual 
results or changes in the Company's expectations. 
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